We are baééd in South Africa and have been
““operating for 24 years

We are privately owned and have over 60 employees

We are experiencing accelerated growth for the last 5 It's a I I a bo Ut va I u e y

years

T delivery and thought
gﬁ-i?::i::w growing our business into other Ieaders h i p

We have a differentiator business model to ensure
value and success

We have an exciting partnership with Microstrategy
leveraging the strength of both organisations to the
benefit of our clients
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Sales and WorkForce Optimization | Anti Money Laundering

Loyalty and Rewards Central Debt Collection
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Digital Enablement PCl and POPI
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Knowledge Management
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Mart and Data Management
Development

ACCELERATOR & RAPID
DECISIONING
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Price ‘ Deal | Value ‘ Speed Opponunity‘

Customer Insights
"It’s all about a mature consulting team creating

business value at a thought leadership level
through commercial value delivery in a tactical Profit & Loss Rapid Decisioning
timeframe"

Corporate and Investment Banking

Digital Enablement

- The Founders Efficiency Enablement




Harnessing the power of the
Information Vortex across the

Organisational Spine to Enable the
Intelligent Enterprise
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Value Enablement ; Headspace
Program / Project Management = Data & Process Modelling
3-Month-Magic Strategy ' Facilitation / Requirements Workshops
Floorplan Model User Acceptance Testing
Swimmer Model : Use Case Development
Solidity Model FD Specifications
Room by Room Execution . Storyboarding
. Mandate Management ; - Design Methodology
Full Business Process Modelling
\_ J " . J
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RedScreen (Pty) Ltd
RedScreen World ¥
Building 1

Waterford Office Park
Waterford Drive, Fourways
South Africa

2055

VAT Number: 4480212556

»

dewaldd@redscreen.co.za
andreab@redscreen.co.za
+27 11 658 1005

+27 83 331 3083

+27 82 576 8413
www.redscreen.co.za

Registration Number: 2004/010124/07

“l think we’re having
fun. | think our
customers really enjoy
our team. And we’re
always trying to bring
energy and passion to
their world.”




